[image: image1.jpg]UNIVERSITEIT VAN PRETORIA
] UNIVERSITY OF PRETORIA
1908 - 2008 ‘ ’ YUNIBESITHI YA PRETORIA









    Faculty of Law/Fakulteit Regsgeleerdheid

INTERNATIONAL WORKSHOP ON CONSUMER PROTECTION IN TRADE


Hosted by the Department of Mercantile Law, 
Faculty of Law, University of Pretoria

Friday, 22 May 2009

Venue: University of Pretoria, Hatfield Campus,
Law Building 1-31
08:30

Refreshments
09:00

Welcome and opening address – by Professor Christof Heyns, Dean of the Faculty of Law, University of Pretoria
09:15 

South African perspectives on the regulation of competition in marketing and advertising – by Professor Piet Delport, Faculty of Law, University of Pretoria
10:00 

Perspectives from the United States: The relationship between Consumer Protection and Competition Policy – by Janis Kestenbaum and Ken Kelly, US Federal Trade Commission


Part One: Prohibition on Deceptive Acts or Practices under the FTC Act



A.
Affirmative misrepresentations, failure to disclose, lack of substantiation




Interactive discussion of FTC approach to examples of advertisements



B.
Liability of different actors (suppliers, advertisers, advertising agencies, retailers, catalogue companies, individuals) and standards of liability (eg knowledge/intent requirements)

11:00

Refreshments
11:20

Part Two: Prohibition on Unfair Acts or Practices under FTC Act



A.
Elements of unfairness claims/Cost-benefits approach



B.
Examples of unfairness cases; recent trends

12:15
Closing
RSVP on or before 18 May 2009  (Maximum seats available – 50)

Mrs Hetta de Beer, Department of Mercantile Law, Faculty of Law, University of Pretoria

hetta.debeer@up.ac.za
Tel:  (012) 420-2363

